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ABSTRACT

Residential tourism involves the use of accommodation, whether rented, owned or belonging to friends
and family members, as a place to stay at a tourist destination, with a potential impact on behaviour and/or
on activities undertaken during the stay. This article focuses on the level of in-resort activity undertaken by
the Scandinavian residential tourist and the tourist profiles which may be obtained by comparing the
activity-level variable with socio-demographic and behavioural variables. In order to compare our
hypotheses, we have analysed multiple correlations in a sample of 350 individuals consisting of British and
Scandinavian people, and have reviewed the literature on residential tourism and resort activity. The
results enable us to confirm that, in general, the Scandinavian tourist is more active and that long time
spent at the resort is not related to the level of activity. In terms of socio-demographic and behavioural
variables, Scandinavians show high levels of activity in various age groups and a higher level of activity if
they are travelling with children. We found that among Scandinavian tourists, families with children are the
most active group and that those staying for long periods (totalling more than one year’s stay, adding
together the days spent in visits in recent years) are less active.

KEYWORDS: Residential tourist, cross-cultural tourist behaviour, Scandinavian tourist, active tourist
activities, passive tourist activities.

RESUMEN

El turismo residencial engloba el uso de una vivienda, alquilada, en propiedad o de amigos y familiars,
como forma de alojamiento, con un impacto potencial en el comportamiento y las actividades realizadas
en destino. Este articulo se centra en el estudio del nivel de actividad desarrollado en destino por el turista
residencial nordico y la obtencion de perfiles en base a la comparacién del nivel de actividad, variables
sociodemogréaficas y de comportamiento. Para el contraste de hipétesis, se parte de una revision
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bibliografica de la literature del turismo residencial y de la actividad en alojamiento privado y se realiza un
andlsis de correlaciones multiples en una muestra de 350 individuos compuesta por britanicos y nérdicos.
Los resultados confirman en general un turista nérdico mas activo y que una estancia mas larga no
explica un mayor nivel de actividad. Con respect a las variables sociodemogréaficas y comportamentales
estudiadas, los nordicos presentan altos niveles de actividad en distintos tramos edad analizados y un alto
nivel de actividad si viajan con nifios. Dentro de los ndérdicos analizados en la muestra, encontramos que
las familias con nifios son los grupos mas activos y que aquellos que permanecen en destino largos
periodos (mas de un afio sumando las diferentes estancias en los Ultimos afios) son menos activos.

PALABRAS CLAVE: Turismo residencial, comportamiento cross-cultural, nérdicos, turista activo, turista
pasivo.

1. INTRODUCTION

Currently, resorts are aware that it is not enough simply to attract a lot of tourists. This can even be
detrimental. The most profitable tourists need to be captured and retained — that is, those who help us to
achieve the objectives we have set ourselves as resorts. A frequent objective is that the tourist should
generate wealth in different ways at the resort, meaning that a combination of the profitable tourist and the
most active tourist is sought.

This concern led us to compare tourist types in terms of their motivation, nationality, socio-demographic
background, etc., in our search for the ‘more active’ group on which to focus our attention.

This study aims to shed light on this issue by concentrating on a specific kind of tourist: the residential
tourist.

Our main objective is to analyse the in-resort behaviour of the Scandinavian residential tourist. We will
base this study on three initial hypotheses:

e Scandinavians are more active tourists than other nationalities.

e Scandinavians are tourists with their own type of in-resort behaviour.

e We cannot assume that in terms of their behaviour the in-resort activity of Scandinavians is
homogeneous. Indeed, there are a number of different profiles among Scandinavian guests.

As outlined, we shall be studying the in-resort behaviour of the Scandinavian residential tourist from two
distinct perspectives: quantitative (more active than ...) and qualitative (activity type), as we consider that
both of these are relevant and complement one another.

To confirm these hypotheses, we selected the Andalusian coast for the focus of our study. Andalusia and
its coast are a leading, well-developed destination, in particular for residential guests. The 21,781,273
tourists the region received in 2011 confirm its position as a leading destination. Of these 25% said they
used an apartment as accommodation, whether rented, owned or belonging to friends or family members,
thereby emphasizing the significance of this type of tourist among the tourist influx received. Moreover, 7%
own a second home in Andalusia (Andalusian Regional Government, 2012).

To analyse the activity level of Scandinavian residential tourists, we compared them with the prototypical
Andalusian residential tourist, the British tourist. The British tourist is the reference tourist for the
destination examined, firstly because they have been establishing themselves on the Andalusian coast,
especially the Costa del Sol, for decades, and secondly because it is the main nationality represented
there.

To achieve our stated aims, we have used a multiple-correlation analysis in a sample of 350 tourists, as
this technique allows us to locate categories of two or more qualitative variables within a small space.
Being a factorial technique, it enables us to represent the results visually on coordinate axes, which makes
the results much easier to interpret. Given that the main aim of our research was to analyse the in-resort
activity of residential tourists, we proceeded to analyse the different variables included in the analysis, with
the determinant variable being in-resort activity, resulting from a re-grading of the original variables
representing the intensity level of residential tourists’ in-resort activity.



2. THEORETICAL BACKGROUND

Due to changes in consumption patterns and tourist behaviour (Pizzan, A. et al., 2005) and the importance
of providing best touristic products at destination is necessary continuing the study of tourist profiles.

In addition, in international tourism settings consumer behaviour research requires special attention for
understanding the different attitudes, perceptions and practices of people of different nationalities and
cultures at destination (Yoon-Jung, O. et al., 2004). The better planners and destination stakeholders
understand the tourist profiles and behaviour, the better they are able to develop products and services
offering that differentiation needed.

So, in this study there are two key concepts crucial to our survey: residential tourism and in-resort
activities.

Firstly, we need to define what is meant by residential tourism and to describe its principal behavioural
characteristics.

Then there are the in-resort activities themselves and the profiles underpinning them. We are aware that
the various types of behaviour will not indicate homogeneous demand.

2.1 Residential tourism

It has not yet been resolved whether residential stays constitute tourism, and therefore it is difficult to find a
widely accepted definition of the phenomenon.

The issue of whether this is a tourist activity or not has led to two trains of thought — on the one hand,
those writers who regard residential stays as just another way of holidaying, covered in some sense by the
term, and, on the other, those who do not perceive any aspect of tourism in residential stays.*

Tress (2002) defines residential tourism as the recreational use of second homes by owners or by friends
or tourists renting them and does not consider the permanent use of accommodation as a tourist activity
but classifies all groups of users of second homes travelling from their permanent to secondary places of
residence as tourists.

This definition published in Tress’s study (Development of Second-home Tourism in Denmark) contains
the same considerations as the definition given below in this study, by regarding this as a tourist activity
and using length of stay as a factor distinguishing between tourist and non-tourist activity.

In the same vein, Raya (1999) sees residential tourism as just another way of holidaying. In reaching this
viewpoint he examines the similarities between this notion and the WTO’s definition. Raya makes the
following points:

- Aperson travelling to a place other than his or her usual environment is involved 2.

- In general, residential tourism involves a stay in the tourist resort of less than 12 months 3.
- The main reason for the visit is not to perform paid work in the tourist resort.

- Tourists stay for at least one night, normally in private accommodation at the tourist resort.

- The reasons for the visit are mainly leisure, recreation, holidaying and the search for a certain
quality of life.

1 Although this conceptual discussion is very interesting and fruitful, it lies beyond the scope of our study.
For our purposes we only require a clear definition of residential tourism as a working concept to define the
type of tourist being analysed. Therefore, and to avoid making this section overly long, we restrict
ourselves to the notions that are most commonly used. The table below contains a brief overview of the
concepts.



2 The term ‘usual environment’ is used to avoid labelling people who travel daily between their home and
place of work as tourists.

3 When the limit of twelve consecutive months has been exceeded, the tourist acquires the status of
resident for statistical purposes.

Later (2005) Garcia produced a more detailed study of the issues surrounding this definition and
concluded by saying that stays in dwellings for periods of less than six months consecutively are
considered to be tourist visits, irrespective of whether the stay takes place annually, and that continuous
stays in accommodation for the greater part of the year qualify if the destination of travel is not repeated.

Table 1: Current thinking about residential tourism

Tourist activity* Non-tourist activity

Taubmann (1973) Cohen E. (1974)
Jaakson (1986) Garcia G. (1983)
Gartner & Girard (1993) Salva P. (1986)

Raya P. (1999) Mazén T. (2001)
Tress G. (2002) Tonda R. (2003)
Garcia H. (2005) Torres E. (2003)
Pérez, J. (2010) Jonhston (2006)

Source: taken from The Residential Tourist: an approach to the decision-making process (Pérez, 2009)

In light of the remarks above, in this study we shall consider the residential tourist, in a generic sense, as a
person characterized by his or her use of a dwelling as a type of accommodation. It is regarded as just
another type of tourism, provided that the tourist spends less than 6 consecutive months at the destination.

In addition to establishing the precise nature of the residential tourist, it is necessary to determine which
features distinguish him or her from other types of tourist. There are a number of approaches which
emphasize his or her characteristics from a variety of viewpoints, such as the decision to buy (Stewart &
Stynes, 1994); offer (Raya, 1999); motivation (Chaplin, 1999; Larsen, 2001); choice (Colom, 1999);
planning (Nick Gallent & Tewdwr-Jones, 2004); impacts (Muller, 2002; Torres 2003); background (Tress,
2002); connection with the resort (Torres, 2003); demand (Coenen & van Eekeren, 2003); sales channels
(Tonda, 2003); mobility (Haldrup & Larsen, 2004); ideological aspects (Mantec6on, 2005); resources
(Mazén y Aledo, 1996, 2004, 2005 Mazén 1987, 1997, 2001 & 2006); aims (Marjavarara, 2007); changes
(Mdaller, 2004); demand (Sievanen, Pouta & Neuvonen, 2007); environmental impact (Hiiltunen, 2007);
emotional aspects (Flemsaeter, 2009) and time in resort (Alarcon, Gonzalez & Pérez 2010).

41n at least one or more senses encompassed by the term

These studies indicate an older tourist with a more direct connection with the resort, requiring specific
services to cover his or her different needs. These are normally tourists who have previously visited the
place and see it as a way of escaping from their routine.



2.2 In-resort activities

The activities pursued by tourists in resorts have been the focus of attention for some time now, with
researchers examining aspects like opportunities for relaxation, shopping or entertainment at the resort
(Chub and Chubb, 1981; Bentley et al. 2001; Moscardo, G. 2004; Yoon-hung, O. et al. 2004; Littrell, M. et
al. 2005; Needhan et al. 2005; Brey et al. 2007); types of activity offered as adventure, romantic, every-
day, cultural, health-related and recreational activities, meeting local people, etc. (Meyer, 1977; Raaij et al.
1984; Pizan, A. et al. 2008). Other studies are based on an analysis of tourist movements as a form of
addressing the kinds of activities pursued (Dietvorst, 1995; Shaw et al. 2000; Lew et al. 2006; McKercher
et al. 2008; Shoval et al. 2011).

Indeed, as we saw in the previous point, the residential tourist has his own distinct behavioural profile. This
leads us to think that he will also be different in terms of the in-resort activities undertaken.

Although we have not found any direct studies of the residential tourist’s in-resort activity, we do have
indirect references to what he or she does there and these have helped us to plan our work.

Thus we can say, indirectly, that the residential tourist is more active than other tourist category emerging
from the studies of Meyer (1977), Fred van Raalj (1984) and Haldrup (2004).

Meyer (1977) distinguishes between more passive and more active activities, concluding that on longer
holidays tourists seek more significant and more dynamic content. In his study Meyer investigates the
activities pursued on holidays. Based on a sample analysis, he distinguishes seven types of tourist
according to the types of activity they prefer: (1) the Adventure tourist (29%); (2) the Experiential tourist (15
%); (3) the Conformist tourist (13%); (4) the Cultural tourist (12%); (5) the Health tourist (12%); (6) the
Social tourist who travels in a group and seeks contact with other people (10%); (7) and the tourist with
High Purchase Power (10%). Most of the groups established in the study are active (1, 2, 4 and 6), one is
passive (5) and the remainder (3 and 7) refer to personal and social conduct.

This author comes to the conclusion that on longer holidays people take part in more physical and
cognitive activities, whereas rest and relaxation are less dominant.

According to Meyer, Fred van Raalj (1984) suggests the theory that, as soon as the basic needs of rest
and relaxation have been met, other demands of a higher order, such as social contact, new experiences
and personal achievement, acquire importance, so number of activities developed at destination change.

On the other hand, Haldrup examines how and why residential tourists pursue their activities. He uses a
double-method strategy aimed at capturing the mobility aspects of residential tourism.

Haldrup (2004) works with family diaries. The material used in the research comes from two types of
record, spatial and temporal. The first type consists of recorded detail of the use of space and time
provided individually by 42 families in one week. The diaries include plans for the days ahead and
thoughts about what was actually achieved on the basis of such plans, and examine discussions among
family members of different ages, gender and interests.

He concludes by recognising the importance of the types of movement exhibited by such tourists as a
linchpin in their relationship with the resort, and by emphasising differences in the perception of
landscapes and places visited and the thoughts of the different members of the family group taking part in
the trip.

Furthermore, Pizam discovered that cultural dimensions had an effect on the subjects’ choice of active or
passive tourist activities based on a study conducted among 1.429 university students from eleven
different universities located in the countries of Gabon, Germany, Ireland, Israel, Italy (Sicily), Korea
(South), Romania, Slovakia, Spain, South Africa and the USA (Florida). He used two anonymous
questionnaires that were administered in two different sessions over a period of two weeks.

To acomplish this, Pizam developed a variable reduction procedure (factor analysis) for the preferred
tourist activities and discovered that the cultural dimensions of uncertainty avoidance (UA),
masculinity/femininity (MF) and individualism/collectivism (IC) have an ef- fect on tourists’ choice of active
VS. passive tourist activities.

Accordingly, residential tourists seem to differ in variety of activities done at destination.



3. PURPOSE OF THE STUDY

However, we have not encountered any empirical studies of the intensity and variety of in-resort activities
specific to the residential tourist — hence our interest in this topic. These four studies Meyer (1977), Fred
van Raalj (1984), Haldrup (2004) and Pizam (2008) have helped us to form our working hypothesis, since,
having read them, we may suspect that the residential tourist is both active in resort and may have a
number of different activity profiles.

Therefore, in this paper we shall focus on an analysis of the following point: in-resort dynamism,
distinguishing between the number and variety of activities undertaken.

In-resort dynamism is examined by residential tourists’ actual involvement in three different categories of
activities classified as “high-activity” equivalent to “active” in Pizam study, and “moderate-activity” or “low-
activity levels” equivalent to “passive” in Pizam study.

4. METHOD
4.1.0bjective:

As stated in the introduction, the aim of this study is to analyse the in-resort behaviour of the Scandinavian
residential tourist.

To achieve this we propose three initial hypotheses:

e Scandinavians are more active tourists than other nationalities.

e Scandinavians are tourists with their own type of in-resort behaviour.

e We cannot assume that in terms of their behaviour the in-resort activity of Scandinavians is
homogeneous. Indeed, there are a number of different profiles among Scandinavian guests.

4.2 Justification of the techniques and variables used:

We have based our study on the region of Andalusia (Spain), by comparing Scandinavian and British
tourists.

Andalusia is highly representative for studies of tourism and, more specifically, of residential tourism, and
indeed in 2011 it was visited by nearly 17 million (16.9 million) people, an increase of 3.4 % compared with
the year before.

Table 2: Tourist arrivals by autonomous community

Total 103,075,687 100 %
Andalusia 16,858,742 16.4 %
Balearics (Islands) 8,885,126 9.6 %
Canary Islands 10,557,063 11.3%
Catalonia 19,176,650 19.5%
A.C. of Valencia 8,537,808 8.4 %
Madrid (A.C.) 10,569,634 10.8 %

Source: taken from the Balance de Andalucia, 2011

Moreover, of all the visits to the country made in 2011 more than 30% of tourists chose an apartment as
their preferred accommodation, indicating the significance of this kind of accommodation for the tourist
industry.

Table 3: Tourist arrivals classified by accommodation type

Total 56,694,298 100 %
Hotels and similar accommodation 36,172,643 63.8 %
Free accommodation (own, belonging to family members) 11,650,831 20.6 %




Rented apartments 5,389,174 9.5%
Other accommodation 3,386,107 6 %
Not specified 95,543 0.2%

Source: Frontur, IET 2011

In Andalusia specifically, 19.09 % of overnight stays that year were in non-hotel accommodation such as
camping sites, apartments and rural dwellings (Balance de Andalucia, 2011).

As a destination, Spain attracts most tourists from Great Britain, with a consolidated market of around 25
% of all visits made during 2011, whereas the Nordic countries together provide only 7 % of the total
number of visits, making it an emerging European area in this respect.

Table 4: Tourist arrivals according to country of residence

Total 56,694,298 100 %
Denmark 921,048 1.6 %
Finland 564,834 1%
Norway 1,117,375 2%
Sweden 1,282,911 2.3%
UK 13,611,003 24 %

Source: Frontur, IET 2011.

For the sake of representativeness the data were collected in different geographic points of the
community. Mijas, Torremolinos, Marbella and Malaga airport have been the most significant information
points, considering the airport as a gateway of the nationalities surveyed, since around 70% of all visits to
the community use this transportation, (Balance de Andalucia, 2011).

The collection methods employed are personal interviews based on a questionary since it is the best
option to obtain information from individuals who speak a different language from that of the interviewer.
To do so we used a validated survey in a previous work, (Pérez, J. 2009).

The final sample size consists of a total of 350 surveys, conducted in British tourists, 70% of the
total sample, and Nordic tourists, 30% of the total sample. The technique used for sampling is the
proportional stratified random analysis.

This sample size proportion is explained by residential tourism consumer behaviour. Taking the
sample analysed as the 100% of population and studying the monthly private accommodation demanded
during the year 2012, a proportional sample is obtained. While Nordics demanded figures close to 30% of
all total nights demanded in Spain, British where close to 70%, (INE, 2012). The results will be described
bellow.

To achieve our stated objectives, we have used a multiple-correlation analysis, as we are dealing with a
database consisting mainly of qualitative variables. Correlation analysis is a technique that enables us to
represent categories of two or more qualitative variables in a small space. This technique presents
material by grouping categories on the basis of the similarities shown by the related variables. An
examination of the similarity between categories produces a summary of them in a small area. As a
factorial technique, it enables us to represent the results graphically on coordinate axes, which makes the
results much easier to interpret.

Given that the main aim is to analyse the in-resort activity of residential tourists, we initially need to select
the different variables to be included in the analysis. These will be in-resort activities, but we also need to
adapt and combine them with other variables such as socio-demographic or behavioural factors in order to
determine the profiles involved.

To study in-resort activities we asked each person surveyed to assign a humber from 1 to 5 (1 meaning ‘I
never do this’ and 5 ‘I do this all the time’) to their degree of participation in different activities such as: golf,
water sports, sunbathing, mountaineering, hydrotherapy, relaxation, other (cultural ...). This choice of
activities is based on the range available on the Costa del Sol.



Our first hypothesis mentions activity level and so we now need to define what we mean by an active
tourist. To do this, following Pizam, A. (2008), where tourism activities where classified as, on one hand,
“passive” based on the usage of physical energy, previous organization and planning, non-risky and with
known and anticipated outcomes (cultural activities, visiting friends, sunbathing, etc.) and, on the other
hand, “active” based on the requirement of sporting skills and the spending of an inordinate amount of
physical energy (Hunting, fishing, rafting, sailing, wilderness hiking and other outdoor recreational
activities), we consider a residential tourist with a high level of activity as one who, in resort or otherwise,
performs one non-static activity very often or many non-static activities less often.

Consequently, we have proceeded to recodify the aforementioned activity variables referring to the degree
of intensity of participation in different in-resort activities.

In order to work with this variable, we have recodify it as follows: “high-activity” equivalent to “active” in
Pizam study, and “moderate-activity” or “low-activity levels” equivalent to “passive” in Pizam study. The
low-activity category includes all those cases in which the total frequency of all activities cited falls within
the range of 7 to 16 inclusive. Moderate activity covers those instances whose degree of participation in all
the included activities falls within the range of 17 to 25, and residential visitors whose accumulated total is
over 25 are considered to be tourists with a high level of in-resort activity. Thus we obtain a new variable
with three categories, each of which is defined by an equal interval.

According to Pardo (2005) a contingency table analysis was made trough corrected residuals (Haberman,
1973) to measure the significance of the effects of nationality and activity level. From this analysis we
found that association between Nationality and activity level fitted well (chi cuadrado de Pearson: 30,368
and p=0,000).

After the study of corrected residuals an association was seen between Nordics and high activity at
destination and British and down activity at destination with significance.

Table 5: Typified Residuals

British Scandinavian
High-activit
9 Y 3,7 -3,7
Moderate-activity
-1,3 1,3
Low-activity
-4,8 4,8

Source: Own production

Lastly, in addition to the aforementioned variable, the correlation analysis includes other variables of a
demographic or behavioural nature, such as: marital status (five response categories), age (six response
categories), children (two response categories), time in resort (whereby we tried to determine the total
amount of time spent by the residential tourist in resort, whether on a single visit or on several visits in
recent years), nationality (graded into two categories), reason for purchase (variable which tries to
encapsulate the reasons which led to the purchase of a second home in the resort, involving six response
categories), level of Spanish (with 5 categories) and size of the group travelled with (with six categories).

We then carried out a multiple-correlation analysis with the variables described above, obtaining as an
initial result a general chart which we used as the point of departure for our study. Although on this initial
chart the Scandinavian residential tourist appears to be the most active residential tourist, it did not allow
us to determine whether any specific profile of the Scandinavian residential tourist resides within the
moderate- to low-activity residential visitor. Therefore, we planned a study based on different levels of in-
resort activity, using the same analytical technique. These analyses used the same variables as those
above, except for level of activity which was used to divide the sample into the three segments being
analysed (residential tourists with low, moderate and high levels of in-resort activity).

5. RESULTS



We eventually ended up working with four location charts. One of them is a general representation,
providing us with an overview and enabling us to identify levels of activity by nationality. Hence it helps us
to address the first hypothesis.

The other three charts allow us to analyse the residential tourists concealed behind highly active,
moderately active and relatively inactive tourists in greater detail. These charts indicate, firstly, that there is
no homogeneous behavioural profile according to nationality and, secondly, that we can identify and
describe these differentiated profiles.

The chart providing a general overview (Figure 1) identifies four differentiated segments of in-resort
behaviour. Three groups (marked groups A, B and C) indicate a continuum ranging from the most dynamic
to the least dynamic tourist. A segment D containing ‘natives’ (Spanish family members) can also be
identified. This visitor, whom we have labelled a ‘native’, is characterized by a young and independent
profile.

This first graphic already marks out the Scandinavian tourist as a more active tourist (situated in group A)
than the British tourist (group B). It also has a bearing on our second working hypothesis: prevalence of a
specific form of behaviour during his or her stay.

Thus, in general, the Scandinavian visits the resort for shorter stays, as a lifestyle change. Additionally, the
Scandinavian tourist has a better command of the Spanish language and is younger (on average) than the
British tourist.

For his part, the British tourist is associated with a more static profile, longer stays, is older and/or travels
with children.

Figure 1: General overview
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In this general chart we may highlight a central area (group C) containing the moderately active visitor.
This is a more heterogeneous segment where we encounter both British and Scandinavian visitors and,
similarly, more disparity in the other variables analysed.



For the reasons given in our section on methods, to obtain a deeper insight we made three analyses
differentiated on the basis of in-resort activity, in order to determine in greater detail which profiles and
types of behaviour are concealed behind each activity level.

Figure 2: Low-activity chart
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If we take a closer look at the less active tourist (Figure 2) we notice again the difference in profiles. That
is, this tourist again shows differences according to nationality. But this detailed analysis now allows us to
identify more specific profiles within each nationality.

Thus, the less active tourist encompasses the single, older Scandinavian who comes as part of a group for
leisure purposes or who stays locally for short periods. Moreover, he or she has an excellent command of
Spanish.

However, we can identify two profiles for the British tourist: older people, in couples or alone, and middle-
aged British people with children.

Irrespective of origin, we find that this group contains individuals who stay for long periods (over a year)
without children.

Separate analysis of the moderate in-resort activity group reveals that there is a variable common to both
nationalities: the moderately active tourist prefers short stays (from less than a month up to three months),
but the profiles of these tourists again indicate differences according to nationality.

Middle-aged British people travelling with children become residential tourists as a means of changing
their type of accommodation and because of the good offers made in this area.

On the other hand, the Scandinavian tourist is older, travels in groups without children, buys his or her
home for the independence it offers and as an investment, and has a lower level of language skills.

Figure 3: Moderate-activity chart
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Lastly, study of the location chart depicting tourists with high levels of in-resort activity indicates that some
characteristics are shared by the nationalities being analysed. These are the absence of children on short

stays and travelling alone but, once again, we find different profiles according to nationality.

The British tourist is older (56 — 65) and travels as a couple. Those whose most recent stays total more

than a year seek to use their second home as a way of getting to know the local area and people.

After the Norwegians, who are the most active, there are two groups. The first of these contains middle-
aged Scandinavians (36 — 45) with a family (married/divorced with children) coming for short stays (less
than a month), seeking a change of accommodation type and with an excellent command of Spanish; the
second contains more elderly tourists (66 — 75) with a poor grasp of Spanish and coming for moderate to

long stays (3 to 6 and 6 to 12 months).

Figure 4: High-activity chart
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On the other hand, study of high-activity charts makes it clear that the ‘native’ tourist has his or her own
specific type of behaviour which is influenced less by origin (Scandinavian or British). Thus the tourist we
have labelled as ‘native’ is young, single and travels alone. Moreover, we can say that this ‘native’ tourist is
more active if (s)he is of Scandinavian origin, since this group more closely resembles the British in the
analysis of the low-activity tourist and the Scandinavian when we analyse the tourist with a high level of in-
resort activity.

It is very interesting to complete this chart analysis by noting how the variables move in the different
charts. This comparison enables us to identify the variables which best explain in-resort activity (both
those which impede this activity and those which encourage it) and, on the other hand, those that are less
closely connected with in-resort activity (and explain it less).

We have found the second group (not apparently connected or not providing much explanation of in-resort
activity) to include:

e Language, a very clear factor for Scandinavians
e Reason for purchase. Scandinavians buy second homes for time flexibility more but do so
independently of the activity they will pursue.

By comparison with Meyer, in-resort activity does not appear to be clearly associated with periods of less
than a year spent in resorts, although we do note that long-stay tourists (over a year) may conceal more
inactive profiles. This is very clearly the case for the Scandinavian tourist, since among the long-stay
British we find both inactive and highly active examples. The difference in this case is due to age.

Therefore, time spent in resort plays very different roles according to nationality. The most inactive profile
can be found among long-stay Scandinavians, whereas for the British activity this depends not only on
length of stay but also on age, with older long-stay people without children being the most active and only
ceasing to exhibit this level of activity when (s)he reaches 66 years of age.

On the other hand, we find the most enlightening variables to include age and the presence of children.
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Age is one of the most interesting variables, as it explains types of behaviour directly and independently,
but it also helps to provide a better description of profiles together with other variables.

We start by looking at the variable which indicates most clearly that the Scandinavian is a more active
tourist than the British tourist, as this variable shows different forms of behaviour according to nationality,
identifying a larger age bracket for the active Scandinavian. Three age brackets are associated with highly
active Scandinavians (35 — 45, 46 — 55 and 66 — 75). The fact that the active group of tourists extends as
far as 75 years of age also demonstrates that age does not restrict activity among Scandinavians.

Analysis of the age variable among the British should be done by taking the presence of children (the most
enlightening variable within the British profile) into account. Thus although the older tourist (66 — 77) is
identified as less active, other age groups less inclined to activity include the middle aged (35 — 45) and
the most inactive British person tends to fall within the 56 — 55 age bracket. This lack of continuity in the
age variable (up or down) is explained by the presence of children, as the British person between 56 and
65 years of age does not have dependent children.

It appears then that children are an obstruction to in-resort activity among the British, as they tend to
accompany tourists with low or moderate levels of activity and are only absent among active people.

In contrast, children are an incentive for Scandinavian people to pursue in-resort activities. When this
variable appears, the level of activity goes up.

Lastly, group size is a variable which clarifies and explains other variables, involving the presence of
children or families, couples travelling alone, or groups of friends without children.

6. CONCLUSIONS AND DISCUSSIONS

The study allows us to confirm the first of our hypotheses. The survey clearly shows that the residential
Scandinavian tourist is more active in resort than his or her British counterpart.

An analysis of the results shows that the second hypothesis of the study is also confirmed, as types of
behaviour and profiles indicate large differences between nationalities, when examined both together and
individually (low, moderate, high activity).

Thus for the Scandinavian tourist children are not a barrier to pursuing many activities in resort. It is quite
the opposite for the British, as the most active people of this nationality travel without children and the
oldest declare themselves to be inactive.

In sum, we may distinguish six groups of residential tourist. Two are Scandinavian, three British and one
labelled ‘native’.

Among the Scandinavians we find the most active group to be families with children and the least active
those on long stays (more than a year, adding together the total number of days of visits in recent years).

However, among the British we find families with children and the oldest people on long stays to be the
least active, and older couples travelling without children as the most active.

Lastly, the ‘native’ tourist has his or her own particular profile. Thus the tourist we have labelled as ‘native’
is young, single and travels alone. As for level of activity, this is irrelevant, although the Scandinavian
‘native’ is shown to be more active than the ‘British’ one.

There exist distinct groups prevalent in specific categories of activity intensity. Scandinavians seem to be
effective predictors for residential tourists” activity level preferences. Also, age, marital status, size of
group, children, time in resort and level of language are significant factors influencing the preferences for
certain activities items.

These results provide marketing managers with a tool for differentiating between residential tourists of
different nationalities based on their preference to engage in high activity or moderate activity “active” and
low activity “passive”.
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Tourism destination featuring specific activities can use the profiles developed in this research to promote
tourism products that will encourage residential tourists to integrate and practice more activities at
destination.

For example, a residential tourism destination that wants to market its active (dynamic) products should
promote these products to Scandinavian families with children since this culture have been found to be
among the most active oriented. Organisations trying to sell these products to British oldest people on
long stays will be much less efficient; since the resources spent on promotion and advertising will be
wasted in “passive” oriented tourists. On the other hand, those municipalities promoting rest to British on
long stays will be successful, since they have a greater preference for “passive” activities.

A number of future research directions can also be outlined from this paper. First, this analysis is based on
limited evidence and only compares two different cultures. Clearly there is an opportunity to pursue
qualitative styles of research to explore the range and types of motives for the level of activity developed at
destination. Such research could also explore the relationships between activities and other aspect of the
travel experience.

Furthermore, other limitation of this study is that the questions here are not focused one the same trip and
the results presented cannot be generalised into one specific trip.
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